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Abstrak 
Tujuan dari penelitian ini adalah untuk menguji pengaruh atmosfir restoran, keadilan yang diterima 
terhadap niat perilaku yang dimediasi oleh mosi positif pada konsumen restoran Well The Food 
Bengkulu, Indonesia. Data responden dikumpulkan menggunakan kuisioner online yang disebarkan 
melalui sosial media Instagram dan Whatsapp. Analisis data menggunakan pendekatan regresi 
termediasi atau mediated regression approach (MRA) pada SPSS, 219. Hasil penelitian menjelasakan 
bahwa, atmosfir Restoran keadilan yang diterima berpengaruh terhadap Emosi Positif. Emosi Positif 
berpengaruh terhadap Niat Perilaku, serta atmosfir restoran berpengaruh terhadap niat perilaku. Emosi 
positif memediasi pengaruh atmosfir restoran terhadap niat perilaku, emosi positif memediasi pengaruh 
keadilan yang diterima terhadap niat perilaku dan keadilan yang diterima berpengaruh terhadap niat 
perilaku. 
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Abstract 
This study aims to examine the effect of restaurant atmosphere, fairness received on behavioral 
intentions mediated by positive motion on Well The Food restaurant consumers Bengkulu, Indonesia. 
Respondent data was collected using online questionnaires distributed through social media Instagram 
and Whatsapp. Data analysis used a mediated regression approach (MRA) on SPSS, 219. The results of 
the study explained that the atmosphere of the restaurant of justice received had an effect on Positive 
Emotions. Positive emotions affect behavioral intentions, and restaurant atmosphere influences 
behavioral intentions. Positive emotions mediate the effect of restaurant atmosphere on behavioral 
intentions, positive emotions mediate the effect of justice received on behavioral intentions and fairness 
received affects behavioral intentions. 
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